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Coffee Cups Design Competition

A memorable experience could win you $$$

You have the opportunity to have your own unique
environmental artwork printed and distributed on
coffee cups through major coffee shops throughout
Australia and New Zealand.

You also will be in the running to share $500 in
prizes: First place $250, Second $150, Third $100.
Judges will be a group of Martin Design Teachers.

Conditions of Entry:

Work must represent a positive environmental
message, ethos or subject matter and be appro-
priate for a public audience and the cup shape.

Students chosen to participate in the project will
need to describe the work’s environmental themes.

How proud would you be, your family and all here
at Martin College knowing your designs are in
the hands of thousands of Australians and

New Zealanders.

See next page for HOW TO ENTER

WOW, now that’s a competition worth entering!
Hurry entries CLOSE 18 SEPTEMBER 2015

Results will be published by 25 September 2015

Enquiries: Tori Triffitt
Martin College Graphic Design Teacher
ttriffitt@studygroup.com




COFFEE CUP DESIGN COMPETITION
CONDITIONS OF ENTRY:

Work must be able to be represented in 2D, be appropriate for a public
audience and the cup shape.

Work must represent a positive environmental message, ethos or subject
matter.

Artists choosing to participate in this competition will need to describe the
work’s environmental themes.

Artwork size see template on the following page.

Art should be saved as CMYK, tiff and 300dpi. Save as small PDF.
Please NAME your files: Student name and number

Please also provide in a written PDF document

* Student name and number

* Email address

+ City & country

» Artwork title

+ Link to website if you have one.

» Instagram Profile, if you have one.

* Describe in 100 words or less your work’s environmental theme and reasons
for choosing this theme.

Hurry entries CLOSE 18 SEPTEMBER 2015
Results will be published by 25 September 2015

* Enquiries: Tori Triffitt
Martin College Graphic Design Teacher
ttriffitt@studygroup.com






